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White and red flags flicker alongthe
fence and entrance of Andrews
Seanie Arres.

Inslde, kids hmga:gsid.e down

T-shirts offer up hotdogs and ice
Cream cones.
And then thers are the “berry bus-
es” — straw-filled red wagons
by tractors.
O o hot sunmmer day, amid all the

tinctly like a rual fairground. But
this i a frult and vegesahle farm.
“Happier customers pick mone,”
says Berl Andrews, directing a
mother with four kids in tow to the:
bﬁhpotl'urblackra.aphzmu.
Mast days, Andreans will tell yeu
‘he's afarmer. He grown blueherries,
sweet corn and gooseberries —
among two dozen other crops — on
270 hectares of hind just north of
mdm t;%jnkhr :h::uhh:
Fou
mwmmmn

ﬂ It’s just another
form of farming.
It's a survival
technigue
JAM FORSYTHE, FARMER

coumsellor; schoalteacher, retailer,

stong, a school education program
that'shepherds 15000 children

tha ey frudt and vegeta-
ble hanve: grabired onlo ko
stay.

“Most rs have realizad they
can't compete with

nessin Richmond Hill and boughta
vingyard near Niagaro-on-the-
Lake {nstebd. “The mantra has be-
come value-added”
‘There are about 70 farms around
- the province that offer some sort of
entertainment. Most of them are
close bo urban aress: sround o doz-

Besides fresh food, they offer cv-
erything from rope mages and
Jumping castlas to walking trnils
and gift stores. One boasts a pump-
Jein catapull
*The giyon the backof'a tractorin
 distant field, that's not the imnge
of o Eurmer amymone” says Univer-
sity of Guelph hosticulture profies-
‘sorAl Suflivan. “Or, at least. not one
that competes well”

Most, like Andrews' Seenlc Acres,
began as simple pick-your-own
farms. That was seen as nway to re-
duce staff wages and sell directly to
customers with little extr over-
head except a cosh box and a spray-
painted sign plonked on the rosd-
side, At its peak in the 1970s and
‘RS, pick-your-own was a hugely
successful business model

Familiss would drive out on sum-
mer weekends to pick a dogen
bushels of Roma tomatoes or five
flats of strawbarries, take them
homa, and make preserves to last
through the long winter.

But with the smergence of a glob-
alized food chain bringing cheap
fresh fruit and vegetables to our

ry slores even in the dorkest
days of February, people have
stopped coming, Over the past two
decades, the pick-your-own indus-
Lry has pose-divesl,

“Nobody, except for the purists,
picke their own anymore — with
two peopls working now, who has
got the time todo it? says Jim For-
gythe, who S0 years ago grew 20
ecres of eggplant and 30 acres of to-
matoes on his Markham fum for
Italian customers. He no longer
Erows either crop.

“Befors Sundsy shopping, it was

Radishes and rutabagas
and a bit of razzmatazz

Increasingly, GTA-area farms are offering an array of amusements in order to stay afloat

(Left to right) Helper Alec)

PICK YOUR FUN
Some Toronto-area enlertaliment
Jarms:

® Andrews' Scenic Acres, 9365
10th Sideroad, Milton,
wiw.andrewsscanicacres.com
# Chudieigh's Pick Your Own
Farm. 9528 Hey. 25, Milton,
www chudbelghs.com

» Downey's Farm Market, 13682
Heart Lake Rd.. Caledan,

T, S0

# Forsythe Family Fanms, 10539
Kennedy Rd., Markham,

www farsythatamilyfarms.com
# Springridge Farm, 7256 Bell
SchoaiLine, Miltan,
www.springridgefarm.ca

® Whittamera's Farm, 8100
Steeles Ave., Markham,

wivewhittamorestarm.com

Redelmeier crunched the num-
bors: 15 yours ago, the sverage par-
person sale during strawberry sea-
son en his farm was $8. “We figured
evaryone was eating $1 worth, and
tht was their discount,” he says,

Thiee years ago — the year he de-
elded to get out of the business —
theavernge sale hod dropped to 80

cents. And the eating di had
growm to $1.50,

“Every morning. I'd find 50 to 60
emply baskets on the field Some
people would say, "We'ne just going
dowm tothe field to eat’ They didn't
have aclue

ﬂ There'sa huge
amount of
nostalgia involved

JESSELALZON,
FOOD MANAGER,
SPHIMGRICGE FARM

Hia breaking point was o father
who arvived at the till with a bashet

greal,” ngrees Mike W a
sith-generation farmer in Mark-
harn. “There was mﬂ'ung alse to de
Peaple are too busy now,

The people who do mals the time
pick less, Where they once left
Whittamaore's farm with 40 poumds
of strawherries, they now buy only
a couple. That's after eating an
equal amount.

All farmers: agron, pick-your-own
customers now eat much more.

of green strawberries he refused to
pary for becatse they weren't rpe.
“Tasked him why he picked them,”
I recalls, “He said he just wanted
bo give his kids the expericnce.”

THAT, IN A NUTSHELL, is the new
rationale of pick-your-own cus-
tomers, They aren't coming out of
necessity. They're coming for plea-
sure — to spend o day In the sun-
shine e a fleld with their family,

For many farmers, that's meant
the end of their business, For oth-
ers, [t planted the seed for a new
business 8

“We're entertaining the fumily
farming for a day” says Tom Chu-
dleigh. He owns Chudlelgh’s apple
farm in Milton — just down the
road from Andrews” Seenle Actes,

‘When it comes to entertainment
farms, Chudleigh's is the mothar-
ship. Three weeks before its first
apples ripen, you'll find kids
screaming across the bouncy
bridge in the massive pluy fort and
giggling at the fluffy, cross-gyed al-
pacas, Come Soptember, as many as
6,000 peaple crowd the grounds ev-
ery Saturday — filling and emptying
thie 1,200-spot parking lot twice &
dﬂ! and gladly paying the $6 entry

"Iflmgoulglnenncmm them,
1mgumgluhm'vn]cguponthr
explains Ch

Shetby Kouyoumjl

ture conferences around North
America, pitching his solution to
the demise of near-urban farms.

“I tell them, You're sitting on a
gold mine and you don't knew it”
e says, “You've got fresh alr, sun-
shine, yellow straw, wagon rides,
the romance of a tractor. ..~

Tractors seem romantic only o
city folk whose idea of farm life
comes: from high school novels like
Theomas Hordy's Tees af the DU
hervilles,

That's the big Irony of I

TAMNMIE TOOHEY / TORONTO STAR

Tirion Fuin at Andrews' Scenic Acres, near Milton,

TANHIS TOGHEY / TORONTE STAR

y " shaows kdds including Jesephine anpdl!;Ul‘IthpHrasphwla: at Andrews'.

On top of crop rotation and weed
management, entertainment farm-
crs need focxcel at public relations.
Bert Andrews” cellphone rings con-
stantly, with staff asking about
store displays and school trips.

mothers use the table on
his: back deck to change diapers.
Cars roll into the parking lot wiy af-
ter closing hour. Some visitors

“People think it's a park,” he am.
Moat er i farmars are

ment farms, It's the demlse of locpl
agriculture that males them mar-
ketable.

“There's & huge amount of nostal-
gin inveolved,” says Jespe Lauzon,
food manager of Springridge Parm
in Milton. “We often hear, My
grandparents lived on a furm and
w usnd to visit. ™

Entcrlammcnt farming has its

ks, as a rule,

still primarily in the buginess of
growing food. They bristle at the
suggestion they've crossed a line
betvween farmer and entertainer.

Although mare than 2 per cant of
farms have disappeared svery year
from the Greater Toronto Area over
the past decade, the remaining
farmers are still in the business of
wurhng’ the sail, even if they've
fun and games.

grocary store,”
who started offering wagon rides
after customars began to hop unin-
vited ontohis tractor.

He's a resular speaker at agricul-

aren’t known to be extroverts.
Imagine haing an introvert and in-
viting 8,000 people into your hack-
yard over the weekend.

“I'm a farmor right dowm to the
‘hattom of my boots,” says Forsythe,
“It's just another form of farming.
It's a survival technigue,”



